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Who are we?

* Creatingand
implementing PR
strategies

* PR activitiesin nationwide
and local media

»  Organising press
conferences

» Cooperation with
Journalists

«  Communication and PR
activities in social media

Public Relations Agency Advertising Agency Publishing House

* Advertising campaignsin
the press, radio and on
television

+  Creating websites,
catalogs, magazines,
leaflets, billboards and
other promotional
materials

+ Trade fairs & events

*  Sponsorships

* Mediabuying
«  Campaign planing
« Consultancy

»  Custom publishing
« Prinfing
+ Distribution
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Our Clients:
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International projects:

Narodowy Bank Polski We are responsible for PR & promotion of the ,,Central European Financial Observer” website
= : prepared and published by Polish National Bank. ,,Central European Financial Observer” is an

economic portal promoted abroad (international media, universities, think tanks, embassy etc.)

COMPASS ;
: Compass Officesis the largest and the fastest-growing serviced offices providerin Asia. In
Semptember 2015 CO opened their first European office in Warsaw, Poland. BRM Group prepared
TR press conference and all promotional materials. Since then we are responsible for PR activitiesin
Colliers Poland (press office, media relations, promotional materials, social media, press conferences etc.)

INTERNATIONA

) Urban Land Institute is a global association for worldwide developers. In May 2015 BRM Group

“u urban Land organized a conference on "Competitive cities"for ULl Europe in Warsaw.The Agency was also
Institute responsible for organizing the press conference, ensuring media coverage (Rzeczpospolitg & DGP)

purchase of advertising space, catalogues, brochures and other BTL materials.

-
Am_undl : Every year we organize an annual press conference with summary of financialresults AmundiTFI
(Credit Agricole & Societe Generale Group)

ASSET MANAGEMTNT

We also publish business book for Allen & Overy - an international Law Firm. Apart from the publishing,
we are responsible for everything from designing the cover and layout to printing.

ALLEN & OVERY
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What do we do?




Public Relations in nationwide & local media
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Details:

PR campaigns

PR activitiesin national
and regional media
Managing Press Office
Expert Positioning

WSPARCIE FINANSOWE ZA MIESZICANIE

MALCORZATA STAMEXA : .
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Press conferences

Details:
Examples:

International press
conference for ULI
Poland & Europe
Briefings for BOS
Foundation

Press conferences for
Fundusz Hipoteczny
DOM (one of them
was connected with
the debut on the stock
exchange)



Events, workshops, trade fairs




Websites (texts, design)

ounge

WYSOKIE) JAKOSTE MAGAZYN LIFESTYLE'OWY BEZCENNY

ART-CULTURE  LIFESTYLE & MORE  KULINARIA  MODA  LUDZIE MOTO TPB

PoShyvyustmal




Websites

PUBLIC SECTOR

CONTACT CENTERS




Websites




Websites
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Websites
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Catalogs, magazines, promotional materials

creative!

YOur DLSIng2s  Your ofice ' Your
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Details:

+ Creating billboards,
posters, leaflets,
catalogs, logos,

+ Example: Project for
Compass Offices/
Magazine ,,Be
Creative”

OMmasn
OFFICES




Catalogs, magazines, promotional materials
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Catalogs, magazines, promotional materials
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Printing & distribution

Urban Land
Institute
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Communication in social media (e.g. Facebook)
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Communication in social media (e.g. Linkedin business)
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Professional photo sessions and TV spots




Content marketing: blogs, articles, texts
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Agnieszka Zelazko
Managing Director

Grupa BRM
agnieszka.zelazko@grupabrm.pl
Tel. +48 695 431 706
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Monika Kicuta

PR Manager

Grupa BRM

monika.kicula@grupabrm.pl

Tel. +48 663 668 927 K

*
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